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Unit I

U nit ll

Unit lll

.:,:,i -,il 3,:,:,t.j : :.ij,

Advertising Ma nagement

tgy:tflg: lnlry{yJ-li_on, lcope, importance in business : Rote

of advertising in social and economic deveropment of lndia:
ethics and truths in lndian Advertising.

lntegrated communication Mix (lMC)-meaning, importance;
F-'

im porta nce,
communication mix-com ponents, role in marketirg, Branding-
mea n i rg, i m porla nEq[n advertis i ng.

E-l

Promotional objectives importance determination of
promotional objectives, settipromotional objectives, setting vertising:-

lob
Budget importance, establishing- the budget-approaches
a llocatio n of budget. -'-tftIllt I il I II ll

Unit lV Advertising copy-Teaning components types of. advertising
copy, importance of creativity in adveftising; Media planning-
imgortgnce, strategies, media mix. i

Advertising research importance, testing advertising
effectiveness market testing for ads; rnternational Advertising-
importance, international Vs local advertising.

Unit V

Suggested Books

1. Advertising and Promotion George E. Beich & MichaelA. Belch. T.M.H.
2. Advertising Management, concept and cases - Manendra Mohan,

TIWI
3. Advertising Management ' R.1.., Batra, pHl
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BBA N 302

BB/\- lf t Semester

lndian Banking System

lndian Banking System : Struiture and organization of banks;

Reserve bank of lndia; Apex banking institutions; Comniercial

banks; Regional rural banks; Co-operative banks; Development

banks.

Unit ll State Bank of India: Brief History; Objectives Functions;

tructure an .

U nit lll Banking Regulation Act, 1949: History; Social Control; Banking

Regulation Act as applicable to banking companies and public

sector banks; Banking Regulation Act as applicable to. Co-

operative banks.

Unit lV Regional Rural and Co-operative banks.in lndia: Fuhctions; Role

of regional rural and co-operative bank in rural lndia; Progress

and performance.

Unit V Reserve Bank of lndia; Objectives; Organization; functions and

working; monetary policy credit control measures and their

'effectiveness.

Suggested Readings:

1.Basu A.K. : Fundamentals of banking- Theory and Practice;
Co., Calcutta .

Mukherjee and

2.Sayers R.S. : Modern Banking; Oxford University, Press. )

3.Panandikar, S.G. and Mithani D.M.: Banking in !ndia; Orient Longman
4. Reserve Bank of lndia : Functions and Working
5. Dekock: Central Banking; Crosby Lockwood Staples, London
6. Tennan M.L.: Banking-Law and Practice in lndia; lndia law House, New Delhi.
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BBA N 303
Unit I

Unit ll

Unit lll

Unit lV

Unit V

.i - I ;rll,"i,ir:i.,.1:

Human Resource [VIanag+irr,:n t
lntroduction to HRM & HRD
Concept of HRM, Objectives, process, HRM vs. personnelMiiiiig€iment, 

l!M.y,::Ilr, oblectives of HRD, focus of FIRDSyStem, Structure of UnO System, 
l:.1. gf_lRO r-,nfio*.r.Human Resource policies & Strategres

lntroduction, role of HR in strate
& p roced r r.r, 

- 

Hn 
. 

p rogra m m., i:#,illil ir',it;ll::, ::Tstrategies' sfiitegic contror, Types ,of Strategic contro[,operationar contror System, Functionar' and grrnd strategies,Strategy factors.
fiuniin neGo'[ice procurement & Mobility
Productivity & improvement job e"i*rd; & Job design, workmeasuremefit, eigonomits,. i .a:::.:.

Human nesouice planning-objectives, activities, mafi'power

Recruitment & Selection
career pranning 

-& 
deveropment, traning methods, basicconcept of performance appraisaf._ 

r,Promotion & Transfer.
Employee Compensation
Wage policy, Wage determination, Wage boar, factorsaffecting wages & sarary, systems of paymen-tr, loi evaruation;.components of wage/salary_DA, incentives,- bonus, fringetlenefits etc., Minin um 'Wages 

Act Lg4g, WorkmenCompensation Act 1923, payment-of bonus Act 1965. ,Employee retations nwL rr,J' 
,

Grievance
problems of trade unions

Suggested Books:

handling type.s of trade unions,

1'Human Resource Management- Dipak Kumar Bhattacharya2.Managing Human Resource_Arun Monappa
3'Essentiar of HRM and rndustriar Retations-p.subba Rao4.Personnel Management-C.8. Memoria



BBA N 304
Unit I

Unit Il

Unit lll

Unit lV

BtsA- lil Semester
Marketing Management

Marketing : Definition, natur€,
Ma nagemert, Core concepts
production concept, modern
marketing. -

Promotion : promotional mix,
selection & management.
Marketing Research : rmportance,
Marketing lnformation systems
Scope

scope & importance, Marketing
of rnarketing, selling concept,

ma rketing co ncept, Societa I

too]1 , objectives, media

Process & Scope
: Meaning lmportance and

Segmentation : concept, basis of segmentation, rmportance inmarketing; Targeting : concept Types, rmportance; positioning
: Concept, lmportance, Brand positioning, Repositioning.
Marketing Mix:
Product : product Mix, New product deveropment, revers of"product, types of product, product rofe cycre, Branding andpackaging.

Distribution : Concept, importance, different types ofdistribution channels etc.
Price: Meaning, objective, factors influencing pricing, methods
of pricing.

Unit V

consumer Behavior : concept, rmportance and factors

suggested Books: 
influencing consumer behavior'

L.Marketing Mgt. by philip Kotlar (pHt)
z.Marketing by Etzet, walker, stanton
3.Marketing Management by Rajan Saxena

a

)



Unit lt

Unit ltl

Unit tV

Unit V

Suggested Books:

...--i,

Lomp1,,,L CCOU:ii.,;
-lcint Stock Cor
F o rru t u r e,,, -il|,i i,'-] 

",' 
I n :l[' 

^::: 
jfi ;." :?T1 ;" [i"Jshares, lssue and Redemp,ion of Oebenture.Final Accounts

Remunera,ion rno'0,fi::1':irrlilo"ation or manageriar
Accounting for Amatgamatio, lf-.standard 14 A..ornting for,r,.r.r?[?:ffi;r,::: Accounting

ff'Ti'.'rffii,;.'''ntt sheet or Hotoin* ."rol.ies with one
Liquidation of Company, Statement of Affairs andDefic.iency/Surplus, Liquid for. fin.JReceipt.na prvrent A/c. 

statement of A/c Receivers

l.Gupta R.L. Radh
2 M ah es h *,,,; ; ;,i: Hil k ;I:111 fl ;:i,iff 

,;till,il. . o u
3'Monga J'R., Ahuja, Girish, ;.;;;url ashok, iin.rJ,rr Ac ounting4'shukla' M'c" ot:*1lr'r' rnotupta, s.c. eo*n."j {ccounts, s. *rana & co.
S'Moore c'L' and Jaedicke *.*., ,vtiagement Accounting 
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BBA N 306

Unit I

U nit ll

Unit Ill

Unit lV

Unit V

Sugggsted Books:
l.Grower L.C. B.

2.Ramaiya A.

3.Singh, Avtar
4.Kuchal, M.C.

5.Kapoor, N,D.

i:3rr ll!5ernest,,:r"

Company Law
Corporate Personality : Kinds of Company, Promotion and

lncorporation of Companies.
Memorandum * Association, Articles of Association
Prospectus.
Shares ; Share Capital, Members , Share Capital- Transfer and

Transmission, Directors-Managing Director, Whole Time
Director.
Capital Management-Borrowing powers, mortgages and

charges, debentures, Company Meetings-kinds quorum, voting
resolutions, minutes.
Majority Powers and minority Rights Prevention of oppression
and mismanagement, winding up-Kinds and Conduct.

Principles of Modern Compiny Law, Stevens & Sons,

London
Guide to the Companies Act. Wadhwa & Co., Nagpur

Company Law, Eastern Book Co. , Lucknow
Modern lndian Company Law, Sri Mahavir Books, Noida

Company Law- lncorporating the Provisions of the
Companies Amendment Act, 2000, Sultan & sons
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